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RE-GLORIFYING RUTH CHATTER WN” 


For the first time in over two years, RUTH CHATTERTON 
has been given the RIGHT story in her first picture for 
Warner Bros. Not a story written for the intelligentsia, but a — 
story for the millions of movie fans. “THE RICH ARE ALWAYS | 
WITH US" is a real, human, meaty tale that all can understand 
and enjoy. It is the type of story that made RUTH 
CHATTERTON our most popular star. 


IT 1S JUST THE RIGHT STORY FOR THE RE-GLORIFI- 
CATION OF RUTH CHATTERTON—A VEHICLE THAT 
WILL MAKE THE FANS FLOCK TO "THE RICH ARE 
ALWAYS WITH US" JUST AS THEY DID TO "MADAME 
X" AND "SARAH AND SON. . 


No one has ever challenged the consummate artistry of 
Ruth Chatterton’s histrionic ability. She stands alone as the 
greatest actress of the day. Her ability to charm — to wear 
gorgeous clothes — to intrigue with her poise, personality and — 
subtle sex portrayals, is given full play in this picture. 


FOLLOW THESE SUGGESTIONS AND CASH IN 

ON RUTH CHATTERTON’S RE-GLORIFICATION 

Sell this picture as the re-glorification of RUTH CHATTERTON—as having just 
the right story for this great star. 

Sell this CHATTERTON picture as being for the four million not the 400. 

Sell it as affording full scope to RUTH CHATTERTON’S emotional ability. 

Sell the star as the RUTH CHATTERTON they raved over in “Madame X.” 

Sell the star as the REAL RUTH CHATTERTON in all her great glory. 

Sell the story as being spicy — as a daring love story of the reckless rich. 

Play up George Brent as the grandest find of the he-man type of the year. 

Feature the great cast including Bette Davis, youngest screen sensation. 

Play up the direction of Alfred E. Green who directed “Union Depot,” “Disraeli” 
and other hits. 

Sell it as affording a startling new slant on the scandals of the ° kless ric’ 
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your L. story 


This story contains complete 
information about “The Rich 
Are Always With Us” and is 
known to showmen as a 
“routine story.” 


New Ruth Chatterton 
Picture, ‘“The Rich Are 
Always With Us,” 
Awaited With Interest 
Patrons 


Ever since the first announcement 
Piabthe an a Theatre would 
show Ruth Chatterton’s newest star- 
ring vehicle, “The Rich Are Always 
With Us,” a First National picture, 


next ardent movie fans 


have been anxiously awaiting the 
latest effort of the “First Lady Of 
The Screen.” 


Manager advises that 
in “The Rich Are Always With Us,” 
Miss Chatterton appears as_ the 
- wealthiest member of the wealthy set, 
happily married 
until she _ dis- 
covers her hus- 


with a heartless 
debutante, 
whom he mar- 
ries after the 
divorce which 
sets them both 
free. In- spite 
of her love for 
Julian Tierney, 
RUTH CHATTERTON a_ successful 
Cut No. 1 ¢ i 
Cut r5c Mat 5c ae Fee 
Brent, Miss Chatterton fears to marry 
again, because of her previous pain- 
ful experience. She has, moreover, 
a motherly interest in her former 
husband which time and again nearly 
disrupts her love for the author. A 
surprise climax gives the story an 
added fillip, all the more interesting 
because of its novelty and surprise. 

The story is set against a_back- 
ground of wealth rarely seen on the 
sereen. The characters represent the 
most idle and irresponsible class of 
people in the country, constantly 
seeking pleasure in a mad round of 
pointless activity. 

Miss Chatterton, as the guiding star 
of the smartest set, achieves in “The 
Rich Are Always With Us” the heights 
of her dramatic potentiality. Always 
a great actress, she is said to surpass 


all past performances with a por- 


trayal of Caroline Grannard which 
embraces every human emotion and 
brings a new art to screen interpreta- 
tion. 

A large and talented cast assists 
Miss Chatterton in her greatest tri- 
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Distinguished Cast In 
“The Rich Are Always 
With Us,” Ruth Chatter- 
ton’s First For First 
National 


An unusually distinguished cast 
supports Ruth Chatterton in her First 
National picture, “The Rich Are 
Always With Us,” which comes to 
the Theatre next 


George Brent, her leading man, 
is regarded as the year’s ‘discovery’ 
on the coast. John Miljan is the 
best-known ‘society heavy’ in pic- 
tures. John Wray comes to the 
screen from nine successive years 
on the Broadway stage. Bette Davis, 
Burton Churchill, Virginia Hammond 
and Walter Walker have enviable 
theatrical reputations. Adrienne 
Dore, who has the second feminine 
lead, was ‘Miss America’ of 1931, 
and has several outstanding parts 
in Warner-First National pictures 
to her eredit. 


Others in the hand-picked cast 
are Robert Warwick, a veteran of 
the screen, Ruth Hall, Ethel Kenyon, 
Edith Allen, Eula Guy and Mae 
Madison. 


Alfred E. Green, director of 
“Disraeli,” “Union Depot” and many 
other hits, directed “The Rich Are 
Always With Us,” from the adap- 
tation by Austin Parker, himself a 
well-known ‘novelist and playwright. 
E. Pettit, author of the startling 
novel, ‘Move Over,” wrote “The 
Rich Are Always With Us,” which 
enjoyed wide sales in novel form. 


umph. George Brent, the novelist 
with whom she is in love, is a new- 
comer. His role definitely establishes 
him as one of Hollywood’s leading 
men. Feminine fans have already 
taken him to their hearts. Others of 
equal importance are Bette Davis, 
John Miljan, Adrienne Dore, John 
Wray, Mae Madison, Robert Warwick, 
Virginia Hammond, Walter Walker 
and Burton Churchill, all of whom 
are noted portrayers of character. 


Alfred E. Green directed ‘The 
Rich Are Always With Us.” He is 
particularly well known for his di- 
rection of “Disraeli,” “Smart Money” 
and similarly successful pictures. 
“The Rich Are Always With Us” was 
adapted by Austin Parker from the 
novel of the same name by E. Pettit. 
In addition to carrying off the dra- 
matic honors, Miss Chatterton also 
assisted in the direction of the pic- 
ture, loaning her knowledge and skill 


to the younger actresses in the cast. 
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Emil Jannings Started 
Chatterton Film Career 


If you ask Ruth Chatterton, star 
of First National’s “The Rich Are 
Always With Us,” which comes to 
the Theatre next 
who she considers 
her best friend, she will reply with- 
out a moment’s hesitation: 

“Emil Jannings.” 

But for Jannings, the screen might 
still be without its “First Lady” 
and Ruth Chatterton still producing 
and starring in her own plays on 
the stage. 

Against her will almost, Ruth had 
been persuaded to take a test for 
Josef Von Sternberg’s picture, “The 
Docks of New York.” She was 
wholly apathetic about pictures at 
that time, but in her character- 
istic fashion, put everything she 
had into the test. It failed to ap- 
jieal to Von Sternberg, however, 
and the test was relegated to the 
vaults, there to lie gathering dust 
for weeks. 

Then Jannings began seeking his 
leading woman for “The Sins of 
the Fathers.” The vaults were 
ransacked for any test that might 
interest him. Ruth Chatterton’s, 
among others, was run for him and 
at its conclusion the delighted 
Jannings rushed forward and kissed 
the screen. 

He did not hice who she was, 
but he knew he had found his lead- 
ing lady. On the set, the great 
Jannings took delight in initiating 
Miss Chatterton into all the secrets of 
sereen technique that he had mas- 
tered. He predicted her present 
ascendaney as a celluloid star. 
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Ruth Chatterton Coaches 
Young Actress In Cast 


There was a quiet but striking 
example of Ruth Chatterton’s kindly 
consideration of fellow-players, par- 
ticularly those younger and less ex- 
perienced than she, during the 
making of “The Rich Are Always 
With Us,” her first starring picture 
for First National, which comes to 
the Theatre 
next 

Miss Chatterton, John Miljan in 
the role of her husband, and Adri- 
enne Dore, as the girl with whom he 
has fallen in love, were playing a 
particularly difficult scene. It came 
on the heels of Ruth’s discovery of 
the affair between Miss Dore and 
Miljan, and Adrienne was in a spot 
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Great Directors Watch 
Filming Of “The Rich A 
Always With Us” 


Any picture that Alfred ‘Gies 
directing is invariably a magnet j 
his brother directors. Any of. th 
who may be “between pictures” wl 
he is shooting, manages to finé 
reason for dropping in on his ¢ 
Add to this u 
| opportunity 2 
iIwatch 
Chatterton 28 
close range, an 
it is® easy 4 
, understand wh 
ithe produc’ 
tof “The 

Are Alw 
With Js” 

a Chatt 

First WN 
picture 
comes to 
PA os ain Theatre next 
became a mecca for Warner direc 
with a moment of leisure, and v 
ing directors from other stu.” 

One afternoon during the shoov. 
of an important sequence, there we 
no less than five directors on the * 
lines of Miss Chatterton’s 
Howard Hawks, who directed 
Crowd Roars,” for Warners, dr 
in to pay his compliments to 
Chatterton and Mr. Green; Do 
Arzner, who directed Miss Chatt 
in “Sarah and Son,” was a f 
visitor; Mervyn LeRoy, diree 
“Tittle Caesar” and Five Star 
looked in for half an hour; 
Brown, picked to direct John 
more’s first picture for RKC 
watchful observer of the aft 
activities, and John G. Adol 
made George Arliss’s last two \ 
pictures, “Alexander Hamilton’ 
“The Man Who Played God,” ¢ 
in to extend his congratulations. 


BETTE DAVIS 
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that would have taxed any actre, 
powers. 

After a couple of rehearsals, Mis 
Chatterton, with a full and sympa 
thetic understanding of the youn, 
player’s dilemma, gave a quick 
silent signal to Al Green, the 4 
rector. He understood instantly a 
nodded. Ruth and Adrienne disap-) 
peared into one of the other rooms 
of the big set where fully a t | 
of the action of the play takes p: 

For ten minutes Miss Chattert 
went over the scene with Adrie 
coaching her, explaining to her, | 
by line, the significance of the s 
as she understood it, guiding 
in gesture and inflection. Whe: 
returned te the set, the scene wan 
shot without a ares hitch. 


REVIEW 
Ruth Chatterton Surpasses 
Past Performances In 


“The Rich Are Always 
With Us” At 


A new Ruth Chatterton flashed 
across the screen last night, when 
her latest picture, “The Rich Are 
Always With Us,” which is her first 
First National starring vehicle, had 
its premiere at the 
Theatre. 


One cannot help being delighted and 
rastonished 
that: the 
ereator. of 
“Madame X” 
and Warwick 
Deeping’s 
“Sarah” ean 
so vividly and 
accurately 
portray the 
poised and 
ultra - sophis- 
ticated leader 
of the “400” 
as Miss Chat- 
terton does in 

Cut 15¢ Mat 5c this story of 
the reckless and idle rich of New 
York, Paris and Palm Beach. 


Smart and sparkling as the story 
is, there is a note of tragedy — the 
tragedy that confronts a woman when 
she finds her husband has succumbed 
to a beautiful debutante. 

There is.another man to offer her 
happiness, but she is afraid after the 
anguish of her last experience. 

Because she cannot help feeling a 
motherly pity for her former hus- 


GEORGE BRENT 
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band, even after she has divorced him, - 


Caroline nearly loses the man she 
really loves. Then, when they have 
come to what seems a complete un- 
derstanding, an automobile accident, 
in which her husband is seriously in- 
jured, sends the compassionate Caro- 
line flying to his side again, to nurse 
him back to life. 

Never has Ruth Chatterton been 
more fascinating than in her por- 
trayal of Caroline Grannard. Her 
performance surpasses the best things 
she has done on stage or screen. 

A superbly selected cast gives her 
flawless support throughout the pic- 
ture. George Brent, in the role of 
the impetuous novelist who finally 
wins the tantalizing Caroline, lives 
up to all the advance reports we have 
had of his ability and charm. His 
personality has an instant appeal, and 
he is sure of a growing following in 
roles like these. 

John Miljan, as the errant husband, 
is sympathetic and human, Adrienne 
Dore gives an interesting account of 
the “love pirate” who steals Caroline’s 
husband. The heiress who throws 
herself at the novelist’s head in vain 
is splendidly done by Bette Davis. 
Virginia Hammond, Burton Churchill, 
Walter Walker and numerous others in 
the large cast also deserve commenda- 
tion. 

The direction, credited to Alfred 
E. Green, is noteworthy. 
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Op ening Day 2» nd day of run 


The New Ruth Chatterton 
Comes To Theatre 
Today In ‘The Rich Are 
Always With Us” 


Ruth Chatterton, “First Lady Of 
The Screen,” arrives to the 
Theatre today in her first starring 
vehicle for First National Pictures, 
“The Rich Are Always With Us.” 


Miss Chatterton brings to the ... 
rN ae ee screen a new type of char- 
acterization which differs from any 
previous role she has played on stage 
or sereen. Her great knowledge of 
stage technique has been augmented 
by her sereen experience to such a 
degree that “The Rich Are Always 
With Us” has been hailed in other 
cities as her greatest work to date. 


The story concerns one of the 
wealthiest women in the country, her 
marriage, subsequent loss of her hus: 
band to a debutante love pirate, and 
the ultimate happiness she finds with 
a handsome young author who had 
long been in love with her. The 
young author is portrayed by George 
Brent, a newcomer to the screen. 


The background of the story is one 
of the smartest and wealthiest against 
which any screen story has been set. 
Gowns and settings are extremely 
elaborate and in the best of taste. 


The large cast also includes Bette 
Davis, who appeared opposite George 
Arliss in “The Man Who Played God,” 
Adrienne Dore, John Miljan, Mae 
Madison, John Wray, Robert Warwick, 
Virginia Hammond, Walter Walker, 
and Burton Churchill. 

Alfred E. Green, director of “Dis- 
raeli” and “Smart Money” directed. 
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New Chatterton Film 
Drawing Crowds To 
Theatre 


“The Rich Are Always With Us,” 
Ruth Chatterton’s first starring 
vehicle for First National Pictures, 
has been drawing unusually large 
audiences to the Theatre 

Reviewers and audiences alike hail 
the star’s latest as her greatest work. 


Mama ger cna ae na of the 
ah cue a attributes the success 
of the engagement of “The Rich 


Are Always With Us,” to the great 
drawing power of its star, the excel- 
lence of its cast, the story, the set- 
tings, direction and technical details. 


The excellent supporting cast in- 
cludes George Brent, handsome new 
leading man, Bette Davis, whose 
first fame came with her role oppo- 
site George Arliss in “The Man Who 
Played God,” Adrienne Dore, John 
Miljan, Mae Madison, Robert War- 
wick, Walter Walker and Burton 
Churchill. 


George Arliss’ Find, 
Bette Davis, In New 
Chatterton Starring Film 


Bette Davis, young screen beauty 
who established her claim to im- 
portant roles in her portrayal of 
the enamoured debutante of “The 
Man Who Played God,” is to be 
seen in the cast of “The Rich Are 
Always With Us,” Ruth Chatterton’s 
first picture for First National, 
which is at the Theatre. 

Miss Davis came to the screen after 
a brief, but successful stage career. 
Her last New York appearance was 
with Richard Bennett in “Solid 
South.” Bennett said at that time 
that Miss Davis seemed to be a blend 
of the characteristics which distin- 
guish his daughters Constance and 
Joan, both of whom have achieved 
wide fame on the screen. Bette 
resembles Constance to some extent, 
also being blonde, beautiful and 
talented. She has, furthermore, the 
knack of wearing stunning creations 
which characterizes Constance. 

Bette’s' work in “The Man Who 
Played God” resulted in a long- 
term contract for her. She is being 
groomed for stardom and has already 
begun to receive the great quan- 
tities of fan mail which is generally 
reserved for stars. 

In “The Rich Are Always With 
Us” Bette appears as a love-struck 
debutante who cannot “get her man” 
in spite of the fact that she tells 
him she will resort to every femi- 
nine wile possible in order to achieve 
her desire. Failing in her attempt 
to win the successful author, played 
by George Brent, newcomer to lead- 
ing man ranks, she later assists him 
by silencing another debutante who 
is ready to start a scandal about 
Miss Chatterton, with whom Brent 
is in love. The role evokes univer- 
sal audience sympathy and gives 
Bette her greatest opportunity. 

Alfred E. Green of “Disraeli” and 
“Smart Money” fame directed “The 
Rich Are Always With Us.” 


5 rd day of run 


George Brent Latest 
Screen Player To Fire 
Imagination Of Fans 


George Brent, a newcomer to the 
sereen, takes his place among the 
sereen’s favorite heroes with his 
roles opposite Barbara Stanwyck in 
“So Big” and Ruth Chatterton in 
“The Rich Are Always With Us,” 
the latter which is now at the....... 
= Theatre. 

Brent is a handsome young Irish- 
man who has played more than three 
hundred roles on the legitimate 
stage, many of them in his own 
stock companies. He began his 
eareer while attending college in 
Dublin, leaving school to join the 
Abbey Theatre there. At the age of 
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Ruth Chatterton Foun 
Her Current Vehicle | 
While Snowbound 


Ruth Chatterton herself disco 
the story of “The Rich Are Al 
With Us,’ now playing at 
ia ge es eee CN 
she was snowbound for a week 
Arrowhead Lake, seventy m 
east of Hollywood. e, 


The First National star had | 
to the mountain resort for a w 
rest, taking with her an armf1 
books suggested by the studio 
further consideration as star 
vehicles. 


She had not read twenty pag 
the novel before her interest 
aroused. By the time she re 
the final chapter, she knew sb 
found her first story. A lo 
tance telephone call to the 
National studio next morn 
vised them of her decision. 

“HK. Pettit,” the author v 
Rich Are Always With Us,” 
real life, Mrs. Arthur { 
Roche, the wife of the famous 
elist, and a warm personal fi 
of Ruth Chatterton. Not until 
story had been purchased was 5 
Chatterton aware that “E, P 
and Mrs. Roche were one an 
same person. eas 

“The Rich Are Always Wit 
boasts an unusually strong ¢ 
film favorites, ineluding (¢ 
Brent, Bette Davis, John 
Mae Madison, John Wray, 1 
Warwick, Walter Walker and F 
Churchill. 

Alfred E. Green, who di 
“Disraeli,” “Smart Money” 
several other popular scree 
cesses, directed “The Ri 
Always With Us.” 


twenty he participated in t: 
Revolution and was forced to ™ 
the country. 

Coming to the United State 
Brent began a theatrical career tr 
has carried him to his present 
portant position as one of filmdc 
most desired leading men. 

In “The Rich Are Always \ 
Us” Brent appears as a succes 
author with whom Ruth Chattei 
falls in love as a result of the ard 
court he pays her before she 
divorced from her husband. Afi 
his first day on the set with M 
Chatterton, the star said that she _. 
joyed working opposite him more tha 
any other leading man she has ev 
had. 
Also appearing with Miss Chatte 
ton and Brent in “The Rich A 
Always With Us” is a large cé 
including Bette Davis, who sco1 
a personal suecess in “The Man W 
Played God,” Adrienne Dore, Jc 


Miljan, Robert Warwick and Jt 
Wray. re 
Alfred E. Green of “Dis 


fame dire-ted. 
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Crisp Dialogue Marks Lines! Chatterton Is One Star Whe 


in Ruth Chatterton Film 


By Lesley Mason 


Temperament is something she will 


not tolerate in herself or those around. 


her, 


She has the clearest head and the 
swiftest mind of any star on the 
screen today. 


Her outstanding characteristic is 
poise. 


She understands precisely what she 
is doing, and asks of others only that 
they know their jobs as well as she 
knows hers. 

Incompetency is the one sin she 
cannot forgive. 

The self-absorbed egoism of many 
stars is quite foreign to her. She has 
a keenly sympathetic appreciation of 
the problems and difficulties of those 
working with her, and is invariably 
ready to help in their solution. 

In spite of the years of stage suc- 
cess and the eminence she has at- 
tained upon the sereen, she is still a 
young woman, looking forward with 
all the eagerness of youth to the 
greater achievements that unquestion- 
ably lie before her. 

There are plenty of stellar celeb- 
rities who answer to one or more of 
those descriptions. There is only 
one, as far as I know, who unites 
them all in her single person. 

That one is Ruth Chatterton, whose 
first picture for First National, “The 
Rich Are Always With Us,” opens 
next at the 


Ruth Chatterton is a flat and com- 


plete contradiction of the sensational | 


legends that have grown up around 
so many stars of both the stage and 
the screen. And of all these legends, 
there is none that she contradicts 
more completely than the one that 
temperament is necessary to a star’s 
greatness. 

Not that she doesn’t know what 
she wants, or is too proud to fight for 
it. She not only has definite ideals 


Advanee and Current 


SHORTS 


Ruth Chatterton Has 
Secret Ambition To 
Direct Pictures 


A motion picture star in her own 
right for the past three years, 
Ruth Chatterton nurses a_ secret 
ambition to direct a picture herself 
some day. 

The First National star, whose 
first picture under that banner, 
“The Rich Are Always With Us,” 
is at the Theatre, 
was a successful actress-manager 
for years before she deserted the 
stage for the screen. 


Page Five 


and beliefs, but she is ready to fight 
for them, and has fought for them 
when to do so meant more than a 
substantial sacrifice. More than one 
turning-point in her career has been 
a battlefield of this sort. 


After stardom had come to her un- 
der Henry Miller’s management, a 
contract for six motion pictures a year 
was offered her by one of the fore- 
most concerns of the day. The figure 
was staggering — $300,000 annually 
for her appearance under the firm’s 
banner. Every concession she could 
ask was cheerfully made —except one: 
her own choice of stories. 


For the sake of what she conceived 
to be a vital principle of her work, 
Ruth sacrificed a fortune and re- 
mained a stranger to the screen for 
nearly ten years. When she finally 
stepped across the frontiers of film- 
land, times had changed and with the 
change had come a new understanding 
of artists like Ruth Chatterton. She 
was willingly granted the right to 
veto upon story material selected for 
her. And there is no record of her 
ever having abused that right. 


She thinks things out first, with a 
mind that is beautifully balanced, 
alert and accurate. She marshals her 
reasons and has them ready when a 
moot point arises and the inevitable 
discussion looms. She is thoroughly 
capable of being her own Portia. She 
states her own case with a simplicity 
and a clearness that leads one to be- 
lieve she could easily have been a 
brilliant lawyer if she had not de- 
cided to be a brilliant actress. 

No one who has ever spent ten 
minutes in Ruth Chatterton’s neigh- 
borhood could conceive of her indulg- 
ing in eccentricities. To her mind, 
they have nothing to do with either 
the art of acting or the art of life. 


And those who know Ruth Chatter- 
ton best will tell you that she is an 
equally distinguished artist in both. 


& 


“First Lady Of Screen” 
Bestows Highest Praise 
On Newest Leading Man 


When she finished work on her 
first First National production “The 
Rich Are Always With Us,” coming 
BOS CRG ai ee ne ee Theatre next 
said of George Brent, her leading 
man: 

“He is a splendid actor, the best 
leading man I have worked with 
in Hollywood. He was perfect in 
his lines and perfect in the ‘business’ 
of the part. He gave me the most 
perfect support I have had since com- 
ing to the sereen. It is a downright 
pleasure to work with such an actor.” 


Ruth Chatterton. 


Cant Stand Temperament 


The charge has been brought 
against numerous talking pictures 
that they are too ‘talky.’? Too often 
the charge is well founded—or has 
been in the very recent past. Oc- 
casionally, even today, you find 
yourself watching a picture that 
suddenly comes to a standstill, while 
two or three characters hurl wordy 
speeches at one another. 


Of one thing you can be certain 
—such dialogue never came from 
the pen of Austin Parker, the man 
who is responsible for the crisp 
terse, graceful lines that speed along 
the story of Ruth Chatterton’s First 
National picture, “The Rich Are 
Always With Us,” now playing at 
the Theatre. 

Parker has the ability to make 
his characters talk with the brevity 
of people in real life. His men and 
women never rant, never indulge in 
rhetorical periods, never make you 
feel they are trying to be funny 
or clever. He has a horror of ver- 
bosity. He is as frugal with words 
as a Scotchman is with nickels. 


In “The Rich Are Always With 
Us” Parker is dealing with a group 
of people with whom smartness is 
the first article of their creed. 

Their conversation is as smart as 
their clothes. They would rather 
die than be dull. They may not 
be deep thinkers but they are clever 
ones. They dress their emotions 
as carefully as their bodies and 
much more prudishly. A. display 
of flesh may be smart, but a display 
of feeling can only be vulgar. 

How skilfully Parker has done his 
work may be realized from a few 


sample scenes selected from the 
seript of the picture. 
When we first meet Caroline 


Grannard (Ruth Chatterton) and 
Julian Tierney (George Brent) in 
a fashionable New York restaurant, 
Julian, just returned from Central 
America, is making open love to her. 
She is married, “peacefully and per- 


> 


Bette Davis - Joan Blondell 
School Day Friendship, 
Renewed On Studio Lot 


When Bette Davis, new Warner 
Bros.-First National contract player, 
moved over to the new studio, she 
found that she was not a_ total 
stranger on the lot. To her great 
delight one of the first persons she 
met was Joan Blondell, with whom 
she had gone to school in New York. 

Now Joan is playing a featured 
lead in “The Famous Ferguson 
Case,” and Bette has an important 
role in “The Rieh Are Always With 
Us,” starring Ruth Chatterton, and 

| coming to the a “te 
| next « 


manently,” as she tells him. oe 
does not deter him in his love-makin 
On the surface, it is light and hal 
playful, but his real seriousness ‘bo 
of them realize. 

Julian has just finished telli 
Caroline why he had returned to ° 
States so hurriedly, and adds: 

“T decided it was time to get b 
home to you. 

CAROLINE: And five or six othe 

Juuian: If you insist on bein 
platonic, I’ll need five or six others 
to take your place. 


CAROLINE: What a lovely compli 
ment! But I wouldn’t go pl’ 
on you. 

JULIAN: Are you sure ab 
Caroline? 

CAROLINE: Absolutely. Fri 


is either too nice to be plato: 
too platonic to be nice. (The 
fully) Did I read that or did Ix 
it up? 

JULIAN: It isn’t very good, 
how. With all this burning pa 
you feel toward me, I think it’s ° 
of you not to divorce Greg and r 
me. 

CAROLINE: 
polite! Be 

At Caroline Grannard’s house } 
a few nights later, Julian and ©, 
line encounter Greg and Allison Ad: 
Less than half an hour later Caro] 
is to discover that this girl has st’ 
her husband, but is blissfully una 
of anything amiss at this mom 

It is impossible to do more 
partial justice to Austin Px 
dialogue with brief extracis, nc 
ter how extensively one may , 
These few serve, however, to 
trate his power to make a chai 
come alive the instant he begii 
talk, and the complete lack of su 
fluities in their speeches. 

You feel that he has lived with 
people he portrays, knows and un¢ 
stands them to be able to mirror th 
so accurately and interestingly 
whatever they have to say, in 
course of the drama. 


4 | 
George Brent, New Scree 
Hero, Was Hero Of Iris 
Revolution At Twenty — 


Mean? It isn’t 


George Brent, Ruth Chattert 
leading man in “The Rich Are Aly 
With Us,” which is now at the.. 
DE Be Theatre, was the hero o 
revolution at the age of twenty. — 

He had just left the Natic 
University in Dublin, his na 
city, when the Irish revoluti 
out. For months he serw 
trusted courier of Mich 
the Trish military lee 
Collins’ death, ey 
to America. 


BETTE DAVIS, beautiful First Na- 
tional featured player appearing in 
“The Rich Are Always With Us,” 


er ee ’s current feature. 


Cut No.3 Cut 15c Mat 5c 


next 


Are Always With Us.” 


her most likeable role. 


BEES 


BETTE DAVIS, RUTH CHATTERTON and GEORGE BRENT in a 


scene from the ___...... Theatre’s current feature, “The Rich 
Are Always With Us.” Alfred Green, director of many George Arliss 


successes directed “The Rich Are Always With Us,”? Ruth Chatterton’s 
first First National picture. 


Cut No.5 Cut 30c Mat roc 
Page Six 


RUTH CHATTERTON, who is coming to the ________._. The 


pie Gane iat at in her first First National picture, “The — 
The story deals with New York’s “smart 
and presents Ruth Chatterton in a different, and what is said 1 


Cut No.2 Cut 30c Mat roc 


GEORGE BRENT, appearing in the 
leading male role opposite Ruth 
Chatterton in “The Rich Are Alway: 
With Us,” the __.. ee 
current feature. He has been 
awarded a long term contract to 
appear in Warner Bros. and First 
National Pictures. ae 


Cut No. 4 Cut 315¢ Mat 5c ui 


d 


S husband? 


Can love survive betrayal—shame—DIVORCE? . .. Must 
ex-wives shun all that marriage has given them? ... Or does 
freedom from marriage mean freedom from all marriage laws? 
You'll gasp at the answers to these blazing questions given by 


RUTH 


HATTERION 


IN HER first PICTURE FOR WARNER BROS. 


‘THE RICH ARE. 
ALWAYS WITH US 


A First National Picture 


i ! 
Re - Glorifying With a Tremendous Cast! | 


es 


George Brent—Bette Davis 
the Great ae . 

; John Miljan—Adrienne Dore 
American star! 


| STRAND 


DOORS 
OPEN 


ATTEND MATINEES TO 11 A.M. 


AVOID EVENING CROWDS 
Cut No.9 Cut 40c Mat toc 


Page Seven 


Sell the Story 


Live showman copy that 
smashes over the humaness 
—the romance—the intrigue 
of the picture— 

Thats MERCHANDISING ! 


ight of. 
INEARTHL’ 


Jove 


Too fine — too pure — for a sea 
hungry smart set to understand...‘ 
couldn’t believe two lovers could be 
intimate, yet innocent! Would the d: 
mean the end of honor for this won . 
who had tried so hard to be Moral in 
spite of her Millions? 


Now see the superb star of “Madame X” 
Re-Glorified in her FIRST picture for 


Warner Bros. 


HATTERTON 


E RICH ARE 
i ALWAYS WITH US" 


“From the ducing! best- 


-We are honored to give you the _ Seller by £. Pettit. With 


° -studd _ 
Season’s Best Entertainment! a eas stage ee 


GEORGE BRENT 
STRAND | 

JOHN MILJAY 
EXTRA MIDNITE SHOW TONIGHT ADRIENNE DC 


Cut No. 10 Cut 40c Mat roc 


Page Eight 


WO KINDS OF | OVE! 


Body and soul racked by warring desires 
for the man she loved and the man she 
wanted... 


Rolling in riches, but robbed of her heart’s 
desire! Here’s the very story YOU would 
have picked for — 


HATTER 


IN HER first PICTURE FOR WARNER BROS. 


: “THE RICH ARE , 
<- ALWAYS WITH US 


‘See how Warner Bros. have 


J oin the thousa nds prepar- : re-glorified this. great American 
: 5 ‘ star, surrounded by a scintillating 
ing to see it next Friday éast=GEORGE. BRENT. 


From the daring BETTE DAVIS, JOHN 
ue E. Pettit MILJAN, ADRIENNE DORE 
best-seller by E. Petti R AN D ALFRED E. GREEN, Director 

eRe SR GRS of 
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The picture you’ll 
remember her by! 


Oli 


Page Nine 


STRAND 


IMPORTANT 
ANNOUNCEMENT! 


Next Friday we will have the 
honor to present Miss Ruth 
Chatterton in her first ap- 
pearance at this theatre. We 
sincerely recommend _ this 
supreme star’s first Warner 
Bros. picture as her finest 


performance since “Madame 
Ker 
—The Management. 


know about 


“Suppose you had temptation flung 
at you every day.and every hour... 
Besieged by penthouse playboys 
desperate for a new thrill. Could 
you be Moral with Millions? Or 
would you be too Rich to be True?” 
You'll get a startling new slant on the 
scandals of the reckless rich from— 


GEORGE BRENT 


BETTE DAVIS 


« tin sees || “THE RICH ARE 
daring Geurectiek by ALWAYS WITH US” 


JOHN MILJAN 


sad ducpan HER first PICTURE FOR WARNER BROS. 


@ See how Warner Bros. have re-glorified this great g 
American star; surrounded by a scintillating cast— ADRIENNE DORE 


Cut No. 13 Cut 6o0c Mat r5c 


SPECIAL TEASER CAMPAtur 


Here is a corking four day teaser campaign that puts across 
the idea of Ruth Chatterton as a new star. It is a vital part of your 
selling campaign. These teaser ads should be started four days 


before you play the picture, in the order indicated. Ad number 
four which shows the idea of the teaser ads fully developed, can be 
used either the day before the picture opens or the opening day. 
If used for the opening day, then start using the teaser ads three 


days before the picture starts its run. 


Then follow with the 


emotional, human interest story ads which you will find in this 
Merchandising Plan. 


No. I 


Use 4 Days Before Opening 


see re if —_ 

A NEW LOVE 
for 

ANEW STAR 


| 
: Nn. sige guage tee a 
“i 


¢ LEONE ORE eae 


.. THE RICH 
ARE ALWAYS 
WITH US”... 


HAE ACT ARS Eee 
Cut No. 20 Cut 20c Mat 5c 


Pagé Ten 


_STRAND. 


No. 2 


Use 3 Days Before Opening 


into 
you'll feel 


A NEW LOVE 
for 


in 


re 


.. THE RICH 
ARE ALWAYS 
WiITF Us’. . 
, STRAND 


sae 
Cut No, 21 Cut20c Mat 5c 


THEN 


‘A'NEW’ STAR 
A NEW HIT 


q fl 
ll ———__--—— 


THEATRE 


No. 3 


Use 2 Days Before Opening 


0 NO ke room in 


your heart this 
Thursday for 


A NEW LOVE 
ANEW’ STAR 


ees HIT 
HER NEW 


PRODUCERS! 


| 
De 

> | 
C | a 
.. THE RICH 


ARE ALWAYS 


WITH US”... 
STRAND. 


= T H EAT RE 
Cut No. 22 Cut z2o0c Mat 5¢ 


No. 4 — 


Use Day Before 
or Opening Day 


NOW YOU CAN SEE HER IN ALL HER GLORY! 


Tomorrow 
you'll thrill to— 
A NEW LOVE 
| for ite 
ANEW’ STAR C+), 
in * Le PM 


A NEW HIT 


PRODUCERS! | 
\ 


WAN 


“Ses GSS 


Ul 1 h q, il MW old if e rto 


CN ER Jers WARNER BOS: PIG t URE 


THE RICH ARE ALWAYS WITH US" 


ng * 
Save tomorrow night for an amazing screen experience! ‘i LW 3c 


See how Warner Bros. have re-glorified the greatest Ameri- 
can star—renewed the magic of an enchanted name! 


Feel again the surge of the first great love you felt for 
Ruth Chatterton in “Sarah and Son” and “Madame X”... 


Aer LR: Soh 
NATIONAL 
PICTURE from 
‘THE DARING 
BEST-SELLER 
BY E. PETTIT 
e 
WITH 
A PRODIGAL 
ARRAY OF SUP- 
PORTING STARS— 


Live with her as she is torn between two desperate loves 
—each too sacred to be denied! 


Don’t miss the most exciting event of this Picture Season! 


MAKE A DATE FOR 
TOMORROW at 8 


STRAND 


TH EA TRE 


With these special Vitaphone Shorts 


Cut No. 23 Cut 60c Mat r5c 
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a 


Do Millions undermine Morals? Can a woman 
stay decent in a sated Society—with only one 
new thrill to live for?... You'll get an amazing 
Beever trOTn a ae 


(atten 


RE-GLORIFIED IN 
HER frst PICTURE 
FOR WARNER BROS.— 


A First Na- 
tional Picture 
from the daring 
best seller by 


E. Pettit. 


With 
GEORGE BRENT 
BETTE DAVIS 
JOHN MILJAN 
ADRIENNE DORE 


The finest entertainment we have offered this season! 


OLYMPIA 


yet she fought for 
his love / 
YOU'LL SEE A “DIFFERENT” 


RUTH 


CHATTERTON 


IN HER first FIRST NATIONAL PICTURE 


“THE RICH ARE , 
ALWAYS WITH US 


With George Brent . Bette Davis 
John Miljan . Adrienne Dore 


Be one of the 25,247 Clevelanders 
who have been thrilled by the 


season’s greatest dramatic hit! 


LAST TIMES TOMORROW 


STRAND 
AE 
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Cut No. 14 Cut 40c Mat roc Se 


.... A daring 
story of Reck- 
less Wealth 
and Bank- 
rupt Morals! 


at 
Me RICH ARE 
ALWAYS 


WITH US" 


HER firsts FIRST 
NATIONAL PICTURE 
With 


George Brent Bette Davis 
John Miljan Adrienne Dore 


< 


Attend maitinees_ to 
avoid waiting in line! 


STRAND 


Cut No. 15 Cut 20¢ Mat 5¢ 


onorable [_ ove? 


Years of yearning, and then--one glorious night—alone 
together! 


The one night when she could be TRAPPED—by a wor 
too evil to understand a Love too Sacred to be Shami 


You'll see the soul of society stripped naked—a daring 
woman’s heart laid bare—by 


Her greatest hit § You won’t see a strong- With this Star- 
since “Madame X”! § er drama this season! . Studded Cast 
GEOR B 
° NOW PLAYING ares 2 


BETTE DAVIS 
A First National ST RAN D JOHN MILJ/ 
Picture ADRIENNE DC 


Cut No.8 Cut 40c Mat roc 


Cy. et Ot 5 


Ore Wry meee ee 


“Oh please— 
please— 

_ HELP ME 
| to stop 

LOVING 

YOU!” 


“JT couldn’t bear to hurt him... He needs me so!... Even 
more than I need you... Even more than he thought he 
needed that other woman! 


“Some day we'll find our happiness... But now I’ve got 
to prove I’m not too Rich to be True!”’ 


Let Ruth Chatterton 
introduce you to her 
fascinating new lead- 
ing man— 

GEORGE BRENT 

with 

BETTE DAVIS 
JOHN MILJAN 
ADRIENNE DORE 


Page Fourteen 


If you want to be swirled in the same 
flood of emotion you felt at “Madame 
X” and “Sarah and Son,” don’t miss 
the enchantingly re-glorified 


RUTH 


HAITERTON 


“THE RICH ARE 
ALWAYS WITH US’ 


HER first PICTURE FOR WARNER BROS. 
® 
A First National Picture 


Don’t miss the best entertainment 
you will see this season! 


GALA OPENING FRIDAY 


STRAND 


Cut No.7 Cut 4oc Mat toc 


Re-glorified in the picture you wil! 
always remember her by! You 
must see 


Cut No. 26 Cut 4oc Mat roc 


\ 


STRAND - NOW 


VV e@ ce 


Don’t miss’ Erie’s_ greatest 
dramatic star in her best since 
“Madame X.” 


CTH E RJ C H A RE ALWA Her first fe ; 


Cut No. 27 Cut 4oc Mat 10c 


The Strand takes 
special pride in 
announcing Miss 


Ruth Chatterton’s 
first appearance at 
this theatre! 


“Pll give you some. 


SCANDAL! 


“They’ve been up there—alone—together’ 
~all night! 


I’ve caught them—I’ve got the evidence! 


I want to show the whole world the proof 
that she’s no better than the worst of us!” 


Be kee 


Now you can see the greatest American star re-glorified 
in her most thrilling hit since “Madame X”’ i 


“"CHATTERTON 


CTHE ee ARE 
ALWA YS WITH US” 


NOW P LAYING I Let Ruth Chatterton introduce 


S T R A N D you to her fascinating new lead- 


ing man—GEORGE BRENT with 
Come early to avoid waiting! BETTE DAVIS, JOHN MILJAN 


Cut No. 17 Cut goc Mat roc 


e the man sh 


wanted oe ane 
the man she loved 


RUTH 


CHATTERTO 


Re-Glorified in her first 
FIRST NATIONAL PICTUT 


CTHE RICH AR 
ALWAYS WITH 


with GEORGE BRENT BETTE Dé 
ADRIENNE DORE JOHN MII 


HURRY! ONLY TWO MORE. 
25¢ to 6 P.M. — Evenings 


STRAN 


Cut No. i9 Cut 20c Mat sc 
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TICKET SELLING CATCHLINES 


Re-Glorifying the Greatest American Star. 

Her Most Thrilling Hit Since “Madame X.” 

A Startling New Slant on the Scandals of the Reckless Rich. 

A New Star in a New Hit from Her New Producers. 

Now You Can See the Real Ruth Chatterton in all Her Glory. 

Torn Between Two Desperate Loves — Each too Sacred to Be Denied. 

Never Was a Woman So Torn Between Two Kinds of Love. 

Ruth Chatterton Plumbs the Secret Hopes and Fears of Womankind in 
Her Mightiest Masterpiece of Emotion. 

The Ruth Chatterton You Love—In Her First First National Picture. 

Think of Ruth Chatterton in “Madame X” and “Sarah and Son”? — That’s 
How You’ll See the Re-Glorified First Lady of the Sereen in “The 
Rich Are Always With Us.” 

Ruth Chatterton Will Enchant—George Brent Will Fascinate. 

The Emotional Thrill of the Year. 

He Gave Another Man the Best Years of His Wife. 

They Had Too Much Money to be Moral. 

The Soul of Society Stripped Naked—A Daring Woman’s Heart Laid Bare. 

A Daring Story of Reckless Wealth and Bankrupt Morals. 

She Tried To Be True To Two Men. 


——— ~ 


TOMORROW -A NEW (PEAK IN” 


ENTERTAINMENT STR AN D- 


“She wouldn’t 


HUSBAND... 


“under my very eyes... 
in my own house! 


“Yet I’ve seen them— 
their secret looks — 
every gesture whisper- 
ing desire... 

“This very moment she 
may be in his arms— 
taking him from me. 

“I must know the truth— 
even if it kills. my 
happiness!” 

kkk 


Not since“Madame X” have you 
seen, this matchless American 
star in such a vivid emotional 


success—— 


: RE-GLORIFIED 
IN HER first 

PICTURE FOR 

WARNER BROS. 


"dh 
2 OF A KIND—*MADAME X” and i7 
“THE RICH ARE ALWAYS WITH US” WI T UJ ¢ 


~ With: a Star-Studded Gast!. 
g A First National Picture 
Bette Davis Si 


George Brent 
John Miljan Adrienne Dore 
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IF you've never played 
Chatterton before — 
here's the ad for you! 


<u 


li’s Not Just A Premiere 
— lt’s An EVENT! 


Thursday, June 30th, the most glamorous personality 
on the screen will be added to the STRAND’S list of 


stellar names! 
e g 2 


Thursday, Syracuse will weleome RUTH CHATTERTON 
in her first picture for Warner Bros., the triumph that 
critics have unanimously declared to be the crowning 
achievement of her entire career! 


THE RICH ARE ALWAYS WITH US re-glorifies Ruth 
Chatterton. It provides this lovely star with a real 
story ... the story of a woman torn between two des- 
perate loves—each too sacred to be denied. It reveals 
the true warmth of her charm, the true greatness of 
the artistry that thrilled you so in “Madame X” and 
“Sarah and Son.” 


Welcome to the Strand, Ruth Chatterton. All Syracuse 
will be on hand to greet you... a great star in a great 
picture at a great theatre! 


RUTH CHATTERTON 


in her first picture for Warner Bros. 


“THE RICH ARE ALWAYS WITH US” 


With this marvel- 
ous supporting 
cast — George 
Brent, Bette 
Davis, John 
Miljan, Adrienne 
Dore. A_ First 
National Picture. 


Premiere Thurs. Night 8:45 


STRAND 


NO ADVANCE IN PRICES 


SU HIUAIIUANVUUUUUUUUUUUVUUUUUNUUCUUUTUUUUUES AFORE 


Cut or mat on half-tone only — Cut No.1 Cut 15¢ Mat 5c 
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nies || CTHE RICH ARE 
ropay || ALWAYS WITH US 


STRAND 
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LAST TWO DAYS 


of Don’t dare miss 
your chance to see 


the NEW 
» ATLERLON 


I D—K}\ AA\\ ALON 


RA ARE ALWAYS WITH US’ 


Her first picture for Warner Bros. 


STRAND 
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“She robbed me of my 


LOVE... 


Iwon’tlet hersteal my 


REPUTATION! 


“She took one man from me... How dare she 
try to ruin my only other chance for happi- 


ness!’”’ x * x 


Here’s the very story you'd have selected to 
show Ruth Chatterton in all her emotional 
grandeur—torn by, two desperate devotions 
—baring a woman’s throbbing heart to the 
wounds which only a great love can inflict! 


The emotional thrill of the 
year! — With GEORGE BRENT 
BETTE DAVIS, JOHN MILJAN 


@ 
LAST TIMES TOMORROW 


STRANE 


Cut No. 18 Cut goc Mat 10c 
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STUNTS — CONTESTS — BALLYHOOS — DISPLAYS — IDEAS — NOVELTI 


~ 


SMASH COOPERATIVE STUNT — 
“MILLIONAIRE WEEK-END” 


“The Rich Are Always With Us” offers you a chance to put over a 
promotion stunt that will have the town talking for months and will 
put your box-office back on the gold standard. 


The essence of the stunt is a 50 word essay contest on 


“Why I think Ruth Chatterton Is America’s 
Greatest Screen Star.” 


The capital prize is a completely PAID-FOR WEEKEND FOR TWO 
which doesn’t cost you a cent. Call it the 


“MILLIONAIRE WEEKEND CONTEST” 


and the title alone will do the rest. 


There’s a lot of contact work to be done, but the results will more 
than justify your efforts. Get out right now and get the right people 
in on the stunt. Here are the things to do! 


1. Promote a complete outfit of clothing from your leading department 
store, in return for which you give them credit in the theatre and the 
newspaper publicity. They will demonstrate the outfit in a special 
window display, properly placarded. 


2. Get your leading hotel to donate a good suite to the winner, giving them 
the same credit you give the store and getting the same type of reciprocity 
from the hotel, as far as placards, etc. are concerned. 


3. Have your leading automobile dealer donate the services of a good car 
and driver to the winner during the weekend, all expenses to be paid 
by the dealer. The same reciprocal publicity goes here as with the 
others in on the cooperative tie-up. 


4. Have a beauty shop donate a complete course of treatment to the 
winner. 


Get the leading restaurants in. 
Tie-up with the best dine-and-dance grill. 
Secure tickets for games and special events of all kinds. 


on ay 


Have the local beach join the parade by offering a complete afternoon 
at the beach. 


9. Tie-up every possibility to insure the success of the ‘“‘Millionaire Week- 
End.” 


And most important of all, have every firm that is on the ‘“Million- 
aire Weekend”’ take space in the newspapers individually and in one big 
co-operative smash ad. See to it that your playdate and theatre is men- 
tioned every time. Stress the fact that every item in the ‘“Weekend”’ 
is absolutely NEW—‘‘New Car—New Chatterton;” “New Clothes— 
New Chatterton;” etc. You MUST get across the fact that Ruth Chat- 
terton in “The Rich Are Always With Us” is a NEW RUTH CHATTER- 
TON. Keep your eyes open for anything new that comes out in advance 
of or during the run of the picture. 


Put your shoulder behind this cooperative “MILLIONAIRE WEEK- 
END” stunt. It’s bound to create wide comment with accompanying 
box-office results. 
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How To Exploit 
The New Ruth 
Chatterton! 


There are many opportunities 
for you to tie-up with new en- 
terprises either in advance of 
or during your run. It’s a 
great chance for display and a 
corking merchandising idea on 


the ‘‘New Ruth Chatterton’’ 
angle. Here’s the way to do it 
right: 


See your largest automobile 
dealer featuring a new model 
ear; see all merchants with 
new style hats, stockings, or 
other ladies’ and men’s apparel 
and accessories; tie-in with the 
opening of a new art exhibit, 
store or building or the intro- 
duction of any worthwhile 
novelty. Use the following 
copy :— 


See the NEW (name of 
product) on_ display at 


(dealer’s name) then.see the 
NEW RUTH CHATTERTON 


in her first Warner Bros. 
picture, “The Rich Are AI- 
ways With Us”’ at the Strand 
Theatre (playdate). 


With the insertion of the 
words ‘‘Coming To’’ in front 
of dealer and theatre name, the 
same copy can be used for ad- 
vance ads. Lobby mention will 
repay co-operating merchants 
for window display, which 
should inelude stills of Ruth 
Chatterton and scenes from 
the picture. 


Co-operative Ad 


The title lends itself splen- 
didly to department or de-luxe 
retail stores co-operative adver- 
tising. Use catchline: 


The Rich Are Always With Us 
because ours is the best (mer- 
chandise) in town. Though 
our prices are moderate, we 
guarantee every purchase, etc. 


See 
RUTH CHATTERTON 
the screen’s most brilliant 
actress in 
her first Warner Bros. 
Picture 
THE RICH ARE ALWAYS 
WITH US 


The title is one that allows 
the town’s dependable mer- 
chants to get together in one 
concentrated and inexpensive 
drive for business. Give it to 
your newspaper’s ad solicitor— 
he’ll take all the work off your 
hands and welcome it! 


Play Contest 


Ruth Chatterton is without 
doubt the most talented actress 
in pictures. With this in mind 
arrange with your local high 
schools, college or prominent 
dramatie society to stage a 
brief playlet to be put on on 
opening of picture. Call pro- 
ject ‘‘The search for (name of 
town’s) dramatic star.’’ If suf- 
ficient material is available, dif- 
ferent one act plays can be 
given each night during your 
run with winning sketch and 
best performance given awards. 
Prizes will be donated by deal- 
ers in exchange for lobby dis- 
play. 


TELEGRAM STUNT 


Here’s a wow of an idea for a lobby attention-getter to 


be used during your showing. 


Have your local Postal 


Telegraph or Western Union branch set the following copy 


on a telegraph blank with the address line given. 


Then 


enlarge it to whatever size most convenient to your frame 
and give it front position at your entrance: 


TO ALL MY FRIENDS IN NEWARK 

I AM SORRY I CANNOT BE WITH YOU TODAY FOR THE 
PRESENTATION OF MY FIRST WARNER BROS. PICTURE 
THE RICH ARE ALWAYS WITH US STOP IT IS A STORY 
THAT I SELECTED BECAUSE IT ALLOWED ME THE OPPOR- 
TUNITY OF BEING MYSELF AS I WAS IN MADAME X AND 
SARAH AND SON WHICH YOU LIKED SO WELL STOP FOR 


THE FIRST TIME IN TWO YEARS I AM PRIVILEGED TO 
APPEAR IN A ROLE SUCH AS I KNOW MY FRIENDS LIKE 
TO SEE ME IN STOP I THOROUGHLY ENJOYED MAKING 
THE RICH ARE ALWAYS WITH US AND I HOPE YOU LIKE IT 
RUTH CHATTERTON 
WARNER BROS.STUDIOS 
BURBANK, CAL. 


Page Nineteen 


f Te] 


IMPORTANT! 


If you have not played any 
Chatterton pictures recently, 
and especially if this is the first 
time you have ever had the op- 
portunity to play one, the fol- 


lowing stunt will be a great bet 


for your theatre. 

Stage a ‘‘Welcome RUTH 
CHATTERTON’’ campaign to 
draw the public’s attention to 
the fact that you have added 
this beautiful and charming 
actress to the list of stars play- 
ing your house. Go after it just 
as though Miss Chatterton were 
making a personal appearance 
for you. 

Hang a valance under the 
marquee reading WELCOME 
RUTH CHATTERTON. Use 
the same copy for armbands to 
be worn by ushers, ticket 
takers and cashiers. Use the 
special banner illustrated else- 
where in this Merchandising 
Plan. If possible, cover the en- 
tire front of your house with a 


gigantic banner, using the 
‘“weleome’’ idea. Otherwise 
use a flag. 


Make up a sidewalk stencil 
and imprint the slogan on all 
important street corners, vacant 
fences, empty store windows or 
any other space available. Ar- 
range with local merchants to 
carry signs in their windows 
adapted from the following: 


WELCOME 
RUTH CHATTERTON 
at the 
Winter Garden 
Stop in at our ladies’ wear 
department on your way 


home from the matinee and 
you'll find yourself just as 
thrilled at our bargains as 
you were thrilled by Miss 
Chatterton’s magnificent act-— 
ing. 


If you are on friendly terms 
with your local city officials, as 
all smart showmen should be, 
arrange with the mayor to send 
a wire to Miss Chatterton in 


Hollywood to the effect that 


(name of town) welcomes her 
as a Warner Bros. star and 
wishes her every success in the 
world under her new affiliation. 
This should get you a good pub- 
licity break, tying in the wire 
with a layout of pictures of the 
mayor, Miss Chatterton and a 
scene from the film. 

Open ‘‘The Rich Are Always 
With Us’’ with a special mid- 
night preview to which all local 
celebrities should be invited to 
‘‘weleome’’ Ruth Chatterton. 
At this showing you can flash 
on the screen the telegram de- 


scribed under TELEGRAM . 


STUNT at the left. : 
Tying in the yiiepapers 


| > 


Ore 
ie 


 —_ 


| Ruth Chatte. —_ 
Tea ! 


Previous to the release of 
picture Ruth Chatterton, as ) 
know, gave a tea to the Wwi\ 
of exhibitors throughout ti 
country. This idea can be ad 
apted by you at no expense an 
held in conjunction with you 
showing. Local dealers wi 
gladly provide the tea and cook 
ies free in exchange for prope 
credit in the lobby. Word yor 
announcement this way :' 

‘‘During the entire engage 
ment of ‘‘The Rich Ar 
Always with Us’’ the man 
agement of the Strand Thea 
tre cordially invites its pat 
rons to a tea being given iu 
the lobby in honor of Rutt 
Chatterton and her first 
Warner Bros. picture’’ 

This idea with slight varia 
tion can be adapted to eithe 
an advance or matinee stun 
If the weather would make ier 
tea more desirable serve it t) 
way instead. Be careful in ¢ 
ing eredit to the donors of 
tea to say provided by—by n 
means use ‘‘donated.’’ 


the ‘‘welcome’’ idea, use a 
three day teaser campaign be- 
fore your regular advertising 
starts. Here are the teas ~- 


SEPTEMBER 17th Ii 
RUTH CHATTERTON L 
at the Strand 


Okay Hollywood! 
Memphis will greet yor 
most glorious star 
RUTH CHATTERTON 
at the Strand 
September 17th 


WELCOME! 
RUTH CHATTERTON 
at the Strand 
September 17th 


You might use a thumbna 
cut of the star in each tease: 
If you have any affiliated thee 
tres, have them run underliner 
in their ads carrying the ‘‘we. 


come’’ slogan and also see thi 
that they display it in their lo 
bies and programs. For yo 
own house make up a teas 
trailer to run for two or th 
weeks before the opening ° 
spot in a small ‘‘welco 
eard in all lobby frames. 
Remember, Ruth Chattr 
is one of the outstandin; 
amples of stars who bring 
tige as well as profit. It 
to you to definitely * 
your patrons that she 
‘ cous. sip ba dle 


— 


— 


Fashion Show 

With the impression of smart- 
ness which ‘‘The Rich Are Al- 
ways With Us’’ conveys, you 
have an opportunity to go the 
limit on a fashion show. No 
matter when you play the pic- 
ture it will always be in time 
to either introduce the coming 
season’s styles or to display the 
current mode. Handle the show 
this way for best results: 

1. If you’ve a local store 
that puts on a show of its own, 
tell the dealer how many more 
thousands he can reach from 
your stage, how much better 
the effect he can get and how 
much more receptive is the 
mood of his audience when 
given the show in conjunction 
with your picture. 

2. If you’ve no department 


_ Store to join you in the above 


plan, get a group of merchants 
to consolidate for a co-opera- 
tive show; each to contribute 
a model to display his apparel. 

3. Run a ballot contest for 
the prettiest model, each model 
to be named after the merchant 
she represents if it is a co-oper- 
ative show. Winning model to 
be given a complete wardrobe 
consisting of contributions from 
the merchants represented in 
the show. Sereen credit and 
lobby display will repay them 
for the cost of the awards. 

4. There are sufficient 
smart stills in the set at your 
exchange to supply material for 
large window displays — make 
sure to get them. Get all the 
publicity possible out of the 
model contest, using if you can 
only local girls. Keep in mind 
the valuable space you get in 
the publicity the papers will 
give the show and in the promi- 
nent space you will get in the 
merchant advertising. 


Lobby Layout 


Your lobby should first and 
foremost be impressive — not 
gaudy, but inviting. Working 
with a star like Ruth Chatter- 
ton and ‘‘The Rich Are Always 
With Us’’ for a title, a real 
opportunity for lavish display 
at little cost is possible. Gold 
and silver should be the domin- 
ating colors with lettering 
styled like that in the 24 Sheet. 
In addition to Miss Chatterton, 
heads of George Brent and 
Bette Davis should be used 
prominently supplemented with 
love scenes. Take your lead 
for the copy in your frame and 
other displays from your news- 
paper ads. 
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Classified Ad —- Theatre ican ilius= 
trated below. It can be a regular 
part of your policy. Use it week 
after week. It is self-explanatory. 


FRE TICKETS 


Five Pairs Tickets Awarded 


Daily for Correct Answers 


HOW TO WIN THEM 


Hidden among the Classified Ads are 
the answers to ten. questions. List 
your solutions on one side of the paper 
and write not more than 50 words tell- 
ing which of these ads impress you 
most and why. 


The five best answers daily will re- 
ceive two tickets each, good at the 
Strand Theatre. Remember, anyone may 
win. Tickets will be mailed daily to 
winners, . 

Answers to today’s questions must be 
received by 12 o’clock noon tomorrow. 

Mail replies to Classified Advertising 
Mgr., Hampton Daily News, 540 Poplar 
Avenue. 

18 Where on 89th Ave. in Hollis 
can you rent a 7-room house, 9 
2-car garage for $70 a month ° 

DA What heating and plumbing 

* concern is offering deferred 
payments until fall with lowest 9 
prices in 16 years <i 

3 Where on Ridgewood Ave. can 

* you secure an apartment con- 
sisting of 6 rooms and bath 
for $35. 


Cut No.6 Cut 15c Mat 5c 


RUTH CHATTERTON 


ee 


ow 


What moving company offers 
IN * attractive rates on local mov- 

5 What phone number would you 

* call to secure a large comfort- 

able room on Stuyvesant Ave. 

for $25 monthly 

ARE ALW A Y tS) 6 What phone number would you 
stalled at cost if you will allow 9 
99 uses demonstrated 

WITT i US 7, What firm on Flatbush Ave. is 
* offering a home on Ocean Ave. ? 

consisting of 8 rooms for $8,250 
NOW AT 8, Where on Hoyt St. can you 


ing of $3.00 up 

“THE RICH 
call to have an oil burner in- 
secure paintings and decorating 9 


a. room 12x15 for $4.50 
S Tk R A N D 9 Where would you write to in- 
* quire about a 6-room home on ? 
10 What phone number would you 
* call to secure piano instructions 9 
Winners of Questions Published Sunday, April 17 
George McConnell, 96-13 Third Ave. 
Robert J. Ford, 1238 East 22nd St. 
Irving Neinstein, 1916 77th St. 


plot 60x100 selling for $2,500 
Theatre 
for 50c. a lesson 
Salvatore F. Butta, 619 Ave. L 
Mrs. Eunice Henigan, 829 Flatbush Ave. 


THEATRE | 


ew 


ie made to order t 


title. Dress a man in tf 
afternoon attire including 

hat and with a pretty — 
dressed girl beside him } 
them driven through the bus, 
sections of town in a la 
open car. At opportune tim 
have them throw out the im’ 
tion money bearing your n 
sage (described elsewhere 
this section). The only thea 
plug on the automobile shou 
be a banner bearing the title- 
nothing more. Have the stun 
appear as legitimate as poss’ 
ble, and if traffic should 
congested, with the resulta 
newspaper notices, so much t 
better. : 


} 


Lucky Number 
Stunt 


The outdoor ballyhoo ide 
can be elaborated upon to sti 
greater advantage. The j 
tion money being number 
is a simple matter for y 
offer passes to the holde 
the numbers correspondn 
those appearing in your 1 
Ten numbers or thereabc 
day for the duration of th 
with unclaimed numbers 
over, should get a nice l 
crowd — always a good s 
argument to hesitant pass 
by. If you’ve a tie-up w 
your newspaper on this pictr 
arrange for them to publish 
lucky numbers daily in ret 
for which offer a line in 3 
lobby in effect: Winning nur 
bers also appear daily in (nan 
of paper). 


SUGGESTIONS FOR LOBBY FRAMES 


Stills suggested in these frames are available at your exchange. —__ 


Get Every Window 
In Town Work- 
ing For You 


‘“The Rich Are Always With 
Us’’ is a title that is a natural 
eatchline for window space. 
Every available window should 
be a 24-sheet for you. Here’s 
how: Have your artist letter 
cards with the copy suggested 
under ‘‘Co-operative Ad.’’ It’s 
a big break for any merchant 
in town — and there isn’t a 
reason why he shouldn’t go for 
the idea in a great big way. 
Concentrate particularly on 
stores catering to feminine 
patronage. It’s a woman’s pic- 
ture so let the women know! 


Book Tie-up 


Grosset and Dunlap are 
giving their novelization of 
the picture a great send-off 
with full colored 14 x 22 
window displays containing a 
head of Ruth Chatterton and a 
--copy of the book jacket avail- 
able to you as well as to dealers. 
Book-dealers will weleome any 
tie-up you can offer. Window 
and counter displays well- 
handled, with stills and signs, 
are inexpensive and ace _ in- 
terest-getters. Book marks ad- 
vertising the picture will be 
distributed for you gladly by 
department and drug stores. 
Heralds also make ideal plugs 
when distributed at these 
points. Get your dealer work- 
ing for you at once—the longer 
it runs, the bigger the results. 


Autographed Photo 


Imitation autographed photo- 


graphs of Ruth Chatterton, 
size 8 x 10 inches. $7.50 per 
thousand. Great matinee give- 
aways and in conjunction with 
‘Ruth Chatterton Tea’’ out- 
‘lined elsewhere. Not at ex- 
change — order direct from 
GORDON-BAKER PRINTING 
CORPORATION 
142 West 24th St. New York City 
Cash with order or C.O.D. 
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Realizing the importance 
of establishing the NEW 
RUTH CHATTERTON the 
Strand evolved this novel 
and tremendously effective 
advance plug. A week pre- 
vious to opening the trailer 
was cut into the newsreel 
and the feature was followed 
immediately by this show- 
manly presentation: 

As the feature ended the 
house was lighted and cur- 
tains closed to loud fanfare. 
The public address system 
was connected with the 
manager’s office, from which 
a two-minute talk on the 
coming of ‘‘The Rich Are 
Always With Us’’ was given 
as the curtains were again 


parted and _ the lights 
dimmed. The talk was keyed 
to the ‘‘New Chatterton”’ 


angle as on page two of this 


Free Serialization 


In the July issue of Screen 
Romances Magazine the com- 
plete fictionized story of ‘‘The 
Rich Are Always With Us”’ ap- 
pears. By erediting Screen 
Romances you can reproduce 
the story exactly as written. 
Sell it to your paper in serial 
form illustrated with scenes in 
advance of your’ showing. 
BUT CREDIT SCREEN RO- 
MANCES. 


Post Card 

_ With a picture of such ex- 
cellence as ‘‘The Rich Are Al- 
ways With Us,’’ a personal en- 
dorsement from you in the form 
of a post ecard, while inexpen- 
sive, will, in addition to boost- 
ing receipts, bring you closer to 
your patrons and give you in- 
estimable prestige. Post cards 
imprinted with this copy will 
do the trick 100%: 
Dear Patron :— 


Beginning next) 2.7 0. = 
the Theatre will 
present Ruth Chatterton in 
her first First National pro- 
duction, ‘‘The Rich Are Al- 
ways With Us.’’ I have 
seen the picture and I want 
you to know that it presents 
a re-glorified Ruth Chatter- 
ton — a great actress in her 
most stirring picture since 
‘“‘Madame X’’ and ‘‘Sarah 
and Son.’’ I am. taking this 
opportunity to recommend it 
to you as the finest sereen 
entertainment and a most en- 
joyable story. 


Sincerely yours, 


Theatre 


Here’s a Wow of An Idea Used by : 
the Strand, N. Y. 


exquisitely 


extra dollars at the windo ‘! 


manual. A slide with a large 
head of Miss Chatterton was 
flashed after words ‘‘You’ll 
see Ruth Chatterton re- 
glorified in her first picture 
for Warner Bros., a story 
suited to her 
talents, selected by herself, 
etc.’’ Then George Brent 
was shown and introduced 
as ‘‘Ruth Chatterton’s new 
leading man whose perform- 
ance in the picture will prove 
him the foremost of the new 
season’s screen  personali- 
ties.’’ A similar slide and 
talk on Bette Davis followed. 
A slide showing the entire 
cast closed the talk. 

This idea, plus the Warner 
trailer helped boost the open- 
ing receipts of ‘‘The Rich 
Are Always With Us’’ at 
this house. Use it — it’s 
showman stuff! 


BANNERS 


TERIOR 


IN HER first PICTURE FOR WARNER BR 


‘THE RICH ARE , 


ALWAYS WITH US 


Excellent for marquee and lobby 
hanging. Size 20 by 30 inches and 
printed on strong, durable canvas. 
Comes with eyelets. Brilliant colors. 


PRICE 50c EACH 


DO NOT ORDER BANNERS FROM 
EXCHANGE. AVAILABLE ONLY 


DIRECT FROM 


METRO FLAG-BANNER CO. 
2 East 23rd Street, New York, N. Y. 


Get the Official 
Trailer—Now! 


First National’s trailer on 
this picture is up to the merits 
of the feature—and that’s say- 
ing aplenty! A flash of tense 
drama — beautiful love scenes 
— a dash of mirth and clever 
copy, all so enticingly pre- 
sented that every patron who 
sees it is a patron sold. Have 
it sereened at the exchange, be 
convineed, and remember — 
extra time at the theatre me ‘ns 


aa 


Imitation Mon 


Throwaway _ 


Printed in two colors and measurin 
six and one quarter inches by, tw 
and three quarters, it can be at JE 


complete with theatre impeas 
playdate $3.50 per M, $3.00 pe: 
over 3M and $2.75 per M over 
Order direct from — 4 
EXPLOITATION PRINTERS 
20 West 22nd St. New York cit 


Important Heral 
Distribution 


The herald prepared for .W' 
Chatterton’s first Warner Br: 
picture is one of the most excep. 
tional throwaways ever made 
up for any motion picture. 

Distribute heralds in con 
junction with every stunt o 
tie-up. If you effect a co-pe’ 
ative ad, have all the stor 
insert heralds with each pie 
of merchandise they sell. 
you run a fashion show, be : 


that the store staging the af 


uses the back of the heralds 
its announcement and makr 
wide distribution of th 
With the aid of a pair of pa 
you can very easily in 
beauty shop operators, ln 
shops and any other estz 
ments catering to women 
the heralds for counter - 
bution. 

You can add to the a 
tiveness of the heralds by ; 
ing them with perfume. 
sprinkle a drop or two 0 
package when it comes 
from the printer. It’s cer, 
to cause comment. ; 


COLORTONE | 
PRESENTATION 


Make your showing as colorfu 
the picture with this decora‘ 
opening slide. 
4x5—Colored positive only $2 


—Set (positive and 
negative) ; 


314x4—Colored positive only 
—Set (positive and 

negative) 

Order by Number N-202 


NATIONAL STUDIOS, j 
226 W. 56th St. New York 


Be sure to specify size and 
mittance with order to a 
é st 


cead tiis inf 


Imagine Ruth Chatterton, as Caroline, a wealthy New York society 
woman, with everything including a perfect marriage at her command. Her 


happy marriage is a thing of rarity in the circles in which she and her 
husband move. 


But the happy marriage breaks up when her husband falls 
for a young irresponsible girl. All the fineness of her soul, ineuleated by 
fine breeding and training, drops from her as she tries to forget the hurt 
of the lost love by adopting a new without the benefit of clergy. There is a 
divorce, her husband marries again—her lover wants to marry her, but she 
puts him off when she learns that her former husband’s business was faring 
badly. She wants to mother him—that fine instinct comes to the surface— 
but she is coolly treated by him. The rebuff sinks the finer feelings—she 
compromises herself with her lover and is discovered by her ex-husband’s 
spying wife who threatens to tell everyone. Greg, the husband, when he 
hears the story becomes disgusted with his second wife and tells her so, as 
he takes her away. They quarrel so bitterly in the car, he forgets to watch 
the road and drives into a stone wall. His wife is killed and he is rushed 


to a hospital badly hurt. 


Caroline is planning an immediate marriage with her lover, but she 
rushes to the hospital when she hears of her former husband’s injury. Her 
motherly instincts drive her there. Her lover arrives at the hospital with 
the marriage license and they are married at the hospital, but he leaves 
for China without her after she tells him she will meet him there as soon 
as she has nursed her ex-husband back to health. She cannot bring herself 
to desert her former husband when he needs her so much, despite the fact 


that she is genuinely in love with the man she had just married. 


OFFICIAL BILLING 


First National Pictures, Inc. 5% 
presents 

RUTH CHATTERTON 100% 

“THE RICH ARE ALWAYS WITH US” 85% 

with 

Bette Davis 50% 

George Brent 20% 

John Miljan 15% 

Directed by Alfred E. Green 20% 

A First National and Vitaphone Picture 40% 


PRODUCTION STAFF 


ORS Si RAI eine Vee GR NT sc sear E. Pettit 
ete Wy AUSTIN PARKER 
ee ee a -ALFRED E. GREEN 
2 SU een cae ERNEST HALLER 
a le Maes 
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keep it handy — it's importan 


oe 


Caratine oc se A es als RUTH CHATTERTO1 
Villans ek ne CR ees hae GEORGE BREN1 
Prison ee a ee eee ADRIENNE Dorr 
Mamie fa See BETTE Davis 
OC ea ee Joun Mirjan 
mr Gab coe a a RR ee Mae Mapisor 
Davie oe ee ee JoHN Wra’ 
(Pie Ddctors i ae gr ee ROBERT WaARWIC 
Ba a gh eee ae te Vircinia HAmMMor 
Dantec ene es eo WALTER WALK 
Mes: Drake: cet A ak ee ae Eurta C 
Tek ACs es Ss ee ci ae Beir em Epita Au 
PUA NGI ee a a ge ETHEL KEny 
ps Ci | Mie Eanes eae ise ulm ei Memes 6 3 Rut L 
Chedidge 5 ee Burton CHURCHI 


BIOGRAPHICAL BRIEFS 


RUTH CHATTERTON—Celebrated Ibsen revivals. Screen reec 
star of the stage in such successes cludes “Bad Sister,” “ 
as “The Rainbow,” “Come Out of “Waterloo Bridge,’ “Jy 
the Kitchen,” “A Marriage of Court,” “Way Back Home,’ 
Convenience,” “La Tendresse,”’ Menace,” “Man Who Played 
“The Green Hat,” “The Little “So Big” and “The Rich A 
Minister,” “The Devil’sys Plum ways With Us.” 


” 665 
sents rae oe geile a0 MILJAN — On sereen 
é 4 “Desert Song,” “Glorious Bets 


nig bP) “ ” 
the Dummy,” “Madame X, “Tenderloin,” “The Unholy Nigh 


BETTE DAVIS—On 


“Sarah and _ Son,” “Charming 
Sinners,” “The High Road,” “The 
Laughing Lady,” “The Lady of 
Seandal,” “Anybody’s Woman,” 
“The Right to Love,” “Once a 
Lady,” “Tomorrow and Tomorrow,” 
and “The Rich Are Always With 
Wiss 


GEORGE BRENT—Dublin Irishman. 


Soldier in rebellion at 20. Fled 


to U. 8S. Five years stock ex- 
perience, played 300 different 
roles. Owned and managed own 


stock companies in Florida, Massa- 
chusetts, Colorado, New York. 
On New York stage with Alice 
Brady in “love, Honor and Be- 
tray.” Sereen roles “So Big,” 
“Miss Pinkerton of Scotland 
Yard,” “The Rich Are Always 
With Us.” 


ADRIENNE DORE—‘Miss Amer- 


ica” beauty. Extensive experience 
in comedies. Feature roles include 
“Alias the Doctor,” “The Expert,” 
“Union Depot,” “The Ferguson 
Case” and “The Rich Are Always 
With Us.” | 

stage with 
Players 


and in 


Provineetown 


oe 6593 FE 
Sa 71 MINU? 


“Voice of the City,” “Fashions . 
Love,” “Innocents of Paris, 
“Speedway,” “Untamed,” “Devi 
May Care,” “Our Blushing Bride 
“Sea Beast,” “Show Girl in Holl 
wood,” “Paid,” “Politics,” “Su: 
Lenox,” “Hell Divers,” “Arse 
Lupin” and “The Rich Are Always 
With Us.” 


JOHN WRAY—Co-author of “Night- 


stick” (from which “Alibi” was 
made). On screen in “New York 
Nights,” “All Quiet on the Western 
Front,” “Silence,” “Czar of Broad- 
way,” “Safe in Hell,” “Woman 
from Monte Carlo,” “High Pre 
sure,” “The Mouthpiece,” “tT” 
Miracle Man” and “The Rich / 
Always With Us.” 


ALFRED E. GREEN — (Direc 


Successes include, “Is Zat § 
“The Auctioneer,’ “Making 
Grade,” “Disraeli,” “Green ( 
dess,” “Man From Blankle 
“Old English,” “Sweet tf 
Bellairs,” “Smart Money,” “J 
to Singapore,” “Union De 
“It’s Tough to be Famous” 
“The Rich Are Always With 


Sliding Scale Prices of 
Advertising Accessories 
9 / SHEETS 


a a eee oe 
sur-Outdoor Campaign 


24-SHEETS 
Up to::2500 5 oe. $2.00 each 
Over 2555 ee 1.75 each 
WINDOW CARDS 


Over 100 . 


HERALDS 
: IM to 5M _._. $3.00 per M 
Over 5M... 2.75 perM 
Entire background is in buff, the catchline in light purple, the title blue and ‘‘Chatterton’”’ PHOTOS 
4 SHEET: in purple and green. The head of Ruth Chatterton is in bright appealing tones. Get the 11 x 14 Photos __ _____.75¢ a set 
boards covered — it’s a great Poster er eo ai ne RO patra ee ee Gye ee mee Re eI aus 


(8 in set—colored) 
22 x 28 Photos... 


SIX SHEET THREE SHEET 


These prices apply to U. S, only, 


The More You Use 
The Less You Pay 


INSERT CARD 


ONE SHEET 
WINDOW CARD 


USE HERALDS— 
THEY SELL! 


»enty-three Printed in U. S. 4 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


